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Tikinti materiallar istehlakcilarinin davrams
xiuisusiyyatlori vo satis strategiyalarina tasiri

Leyla Quluzadas

Xiilasa. Tikinti materiallart bazarinda istehlak¢t davranisi moahsul segimi, qiymato miinasibat,
keyfiyyat gozlantisi, marka imici va satictya etibar kimi amillarin tasiri altinda formalagwr. Bu bazarda
alicilarin gararverma prosesi adi istehlak mahsullarindan farqli olaraq daha digqatli va masuliyyatli
xarakter daswywr. Cilinki tikinti materiallart uzunmiiddatli istifads ticiin alinir va onlarin keyfiyyati
tikilinin davamhiligina, tahliikasizliyino va galacak istismar xarclorina birbasa tasir gostarir. Buna
gora do alicilar mahsul segarkon yalniz qiymat amilini asas gotiirmiir, eyni zamanda materialin
texniki gostoricilorini, standartlara uygunlugunu, zamanat miiddatini, istifada rahatligini va avvalki
istifadacilorin raylorini do nazora alirlar.

Tikinti materiallari bazarinda istehlak¢r qoararlarina avvalki saxsi tocriiba, ustalarin va
miitaxassislorin tovsiyalari, tanminmis markalara olan inam, satis mantaqasinda verilon maslohatlor va
mahsulun taqdimat formast ciddi tasir gostorir. Xiisusilo sement, beton, armatur, izolyasiya
materiallar, boya, keramika va digor tikinti mahsullarinin se¢iminda keyfiyyat va etibarliliq asas
meyarlardan biri hesab olunur. Bazi alicilar daha miinasib qiymata iistiinliik versa da, uzunmiiddatli
istifada va tamir xarclarinin azalmast baximindan keyfiyyatli mahsula daha ¢ox vasait ayirmaga hazir
olurlar.

Bu baximdan tikinti materiallar: satan miiassisalorin satis strategiyalari istehlak¢t davraniglarina
uygun qurulmalidir. Mahsul ¢esidinin diizgiin formalasdirilmasi, qiymat siyasatinin bazar talobina
uygun miiayyan edilmasi, endirim va kampaniya mexanizmlarinin tatbiqi, pesakar maslohat xidmatinin
gostorilmasi va satis sonrast dastayin tomin edilmasi miistori momnuniyyatini artiran 2sas
amillordandir. Raqabatli bazar saraitinda miiassisalor yalniz mahsul satisi ila kifayatlanmamali, alict
ila etibarli miinasibat yaratmaga ¢alismalidirlar. Istehlak¢i ehtiyaclarimn diizgiin 6yranilmasi satis
hacminin artmasina, miistari loyalliginin giiclanmasina va miiassisonin bazarda sabit mévge
tutmasina sarait yaradir.

Acar sozlar: tikinti materiallari, istehlak¢t davranisi, satis strategiyasi, miistari momnuniyyati,
raqabat miihiti
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Behavioral Characteristics of Building Materials Consumers
and Their Impact on Sales Strategies

Leyla Guluzade

Abstract. Consumer behavior in the building materials market is shaped by factors such as product
choice, price attitude, quality expectations, brand image, and trust in the seller. In this market, the
decision-making process of buyers is more careful and responsible than in ordinary consumer
products. Because building materials are purchased for long-term use, and their quality directly
affects the durability, safety, and future operating costs of the building. Therefore, when choosing a
product, buyers do not only base their decisions on the price factor, but also take into account the
technical characteristics of the material, compliance with standards, warranty period, ease of use,
and reviews of previous users.

In the building materials market, consumer decisions are seriously influenced by previous personal
experience, recommendations from craftsmen and specialists, trust in well-known brands, advice
given at the point of sale, and the form of product presentation. In particular, quality and reliability
are considered one of the main criteria when choosing cement, concrete, reinforcement, insulation
materials, paint, ceramics, and other construction products. Although some buyers prefer a more
affordable price, they are willing to spend more on a quality product in terms of long-term use and
reduced repair costs.

In this regard, the sales strategies of enterprises selling building materials should be built in
accordance with consumer behavior. The correct formation of the product range, the determination
of the pricing policy in accordance with market demand, the application of discount and campaign
mechanisms, the provision of professional consulting services and the provision of after-sales support
are among the main factors that increase customer satisfaction. In a competitive market environment,
enterprises should not be satisfied with just selling products, but should strive to create a trusting
relationship with the buyer. Proper study of consumer needs creates conditions for increasing sales
volumes, strengthening customer loyalty and ensuring a stable position of the enterprise in the
market.
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environment
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Giris

Tikinti materiallar1 bazar1 ingaat sektorunun genislonmasi, tomir vo yenidonqurma islorine tolobatin
artmasi ilo siirotlo inkisaf edon saholordon biridir. Bu bazarda roqabotin giiclonmasi miiassisalori
yalniz mohsul satmaga deyil, hom do istehlak¢1 davraniglarint dyronmoys mocbur edir. Tikinti
materiallar1 alan miistorilor qorar verorkon osason qiymat, keyfiyyot, davamliliq, marka etibarliligs,
texniki xiisusiyyotlor vo zomanot sortlorino diqqot yetirirlor. Sement, armatur, boya, keramika vo
izolyasiya materiallar1 kimi moahsullarda keyfiyyat vo uzunmiiddatli istifade imkani1 xiisusi shomiyyat
dasiyir (Anupam vo b., 2022).
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Tadgiqat

Istehlak¢1 secimino ustalarmn tovsiyalori, avvalki istifade tocriibasi, saticinin moslohati vo mohsul
hagqinda dolgun malumat da tosir gostorir. Buna gora miiassisalor ¢evik qiymat siyasoti, genis mohsul
cesidi, endirimlor vo keyfiyyatli xidmot vasitasilo miistori mamnuniyyastini artirmali vo bazarda
roqabat tistlinlilyli gazanmalidirlar (Backes va b., 2023).

Tikinti materiallar: istehlak¢ilarimin secim davranisina tasir edon asas amillor

Tikinti materiallar1 bazarinda istehlak¢ilarin se¢im davranisi qiymot, keyfiyyot, marka etibarliligs,
texniki gostoricilor va satig sonrasi xidmot kimi miixtolif amillorin tasiri ilo formalasir. Bu sahado alig
gorar1 glindalik istehlak mallarindan forqli olaraq daha diisiiniilmiis xarakter dasiyir. Ciinki tikinti
materiallart uzunmiiddotli istifado olunur, tikilinin méhkomliyino vo tomirin keyfiyyotino birbasa
tosir edir. Buna goro alict mohsul segorkon yalniz giymoato deyil, hom do davamliliga, zomanoto vo
istifadoda veracayi naticaya diqget yetirir (Hossein, 2016).

Qiymot mithiim amil olsa da, tikinti materiallar1 bazarinda istehlak¢r adston on ucuz mohsulu deyil,
gqiymatine uygun keyfiyyatli mohsulu se¢gmoys calisir. Keyfiyyst vo davamliliq xiisusilo sement,
boya, keramika, izolyasiya materiallar1 vo dam ortiiklori kimi mohsullarda osas se¢im meyar1 hesab
olunur. Alict golocokds alave tomir xorclorinin yaranmamasi tigiin sertifikatli, standartlara uygun vo
etibarli mohsullara iistiinliik verir.

Marka etibarlilig1 vo ustalarin tovsiyslori do se¢im prosesindo miihiim rol oynayir. Taninmis vo avval
istifado olunmus markalar istehlak¢ida giivon yaradir. Eyni zamanda saticinin pesokar maslohoti
alicinin diizgiin qorar vermosini asanlagdirir (Suer vo b., 2022). Genis mohsul ¢esidi, zomanat, geri
gaytarma imkani, texniki moslohot vo servis xidmotlori do miistori momnuniyyatini artirir. Miiasir
dovrdo sosial media, reklam, istifadogi roylori vo onlayn qiymet miiqayisolori do tikinti materiallar
se¢iming ciddi tosir gostorir (Wu vo b., 2013).

Cadval 1
Tikinti materiallar1 istehlak¢ilarinin se¢im davranigina tasir edon asas amillor

Osas amil Istehlakcl davramisina tasiri ~ Satis strategiyasi baximindan
dhamiyyati

Qiymaot Alic1 biidcoasine uygun mohsul Miixtolif qiymot seqmentlori iizro mohsul
segmoya caligir toklifi formalasdirilmalidir

Keyfiyyot vo Uzundmiirli  vo etibarli  Mohsulun texniki ustlinliiklori aydin izah

davamliliq materiallara tstiinliik verilir edilmolidir

Marka etibarlilig1 Tanmmis V) sinanmis Brend imici vo  miistori  etibari
markalara maraq artir giiclondirilmolidir

Satic1t maslohati Texniki  se¢imdo  aliciya Satig heyotinin pesokarligi artirilmalidir

Mohsul ¢esidi
Zomanat vo xidmot

Rogomsal molumat
vo reklam

istigamat verir

Miiqayiso vo sec¢im imkanini
geniglondirir

Alicida tohliikasizlik vo etibar
hissi yaradir

Alisdan ovval arasdirma va
miigayisoyo tosir edir

Manba: Miisllif torofindon hazirlanmisdir.

Genis vo tamamlayici mohsul portfeli
yaradilmalidir
Satig sonrast
gliclondirilmalidir
Sosial media, sayt vo onlayn kampaniyalar
aktiv aparilmalidir

xidmot sistemi
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Cadvaldon goriindiiyli kimi, tikinti materiallar1 istehlak¢ilarinin se¢im davranigi tok bir amillo izah
olunmur. Qiymot mithiim rol oynasa da, keyfiyyot, marka etibari, satict maslohati vo satig sonrasi
xidmaot alicinin yekun gorarina daha dorin tosir gostorir. Bu sobobdon miiassisalor satis strategiyalarini
yalniz mohsulun ucuzlagdirilmasi iizorindo deyil, miistoriyo doyar toqdim edon kompleks yanasma
tizorindo qurmalidirlar.

Son olaraq, alicinin soxsi tocriibasi vo sosial miihitin tosiri do nozors alinmalidir. 9gor istehlakg1 ovval
aldig1 moahsuldan raz1 qalibsa, yenidon homin mohsula vo ya hamin magazaya miiracist edir. Ails
tizvlorinin, tanislarin, ustalarin vo qonsularin tovsiyalori do tikinti materiallari segiminds miihiim rol
oynayir.

Istehlak¢1 davramsina asaslanan satis strategiyalarinin formalasdirilmasi va totbiqi

Tikinti materiallar1 bazarinda satis strategiyalari istehlak¢1 davraniginin xiisusiyyotlorine uygun
qurulmalidir. Alicilar mohsul segorkon giymotlo yanasi keyfiyyot, davamliliq, texniki gostaricilor,
marka etibarlilig1 vo satis sonras1 xidmat imkanlarini da nazare alirlar. Bu sobabdon miiassise yalniz
mohsul satmaga deyil, miistorinin real ehtiyacini miisyyonlosdirmaya vo ona uygun se¢im toklif
etmoyo calismalidir (Yusifova, 2025).

Satis strategiyasinin asas morholalorindon biri alicilarin seqmentlogdirilmasidir. Fordi ev tikonlor,
monzil tomiri aparanlar, ustalar vo tikinti sirkotlori forqli tolobatlara malikdirlor. Fordi alict iigiin
giymot-keyfiyyot uygunlugu, usta {iciin texniki gostoricilor, tikinti sirkotlori {iclin iso toplu alis,
catdirilma va stabil tochizat daha vacibdir. Buna gors biitiin miistorilore eyni yanasma totbiq etmak
diizgiin deyil.

Qiymot strategiyasi da “ucuz mohsul” deyil, “dayarine uygun mohsul” prinsipi asasinda qurulmalidir.
Ekonom, orta vo premium mohsul qruplarinin toqdim olunmasi miixtalif alict seqmentlorini calb
etmoyo imkan verir (Yang vo b., 2019). Mohsul strategiyasinda iso ¢esid genisliyi, texniki
molumatlarin aydin verilmasi vo mohsullarin toyinatina gérs diizgiin izah1 asas rol oynayir.

Satig strategiyalarinin formalagdirilmasinda kommunikasiya miithiim yer tutur. Tikinti materiallar1
texniki xarakterli mohsullar oldugundan, alicilarin hamist mohsullar arasindaki farqlori doerinden
bilmir. Buna gdro do satis montoqosindo c¢alisan omokdaslarin pesokar hazirligi xiisusi shomiyyaot
dasiyir. Satic1 miistorinin hans1 magsodlo mohsul aldigin1 dyronmali, tikinti vo ya tomir soraitini
nozora almali vo uygun mohsul toklif etmolidir (Mommadov, 2018).

Istehlak¢1 davranisina osaslanan satis strategiyalarinda miistori loyalliginin yaradilmasi da vacibdir.
Tikinti materiallar1 bazarinda bir dofs alis edon miistori golocokdo yenidon homin magazaya miiraciot
edo bilor. Bunun iigiin miiassisa yalniz ilk satisa deyil, uzunmiiddotli miistori miinasibatlorine diqqot
yetirmolidir. Miistori kartlari, bonus sistemi, tokrar aliglara endirim, daimi ustalar {i¢lin xiisusi qiymat
tokliflori vo catdirilma xidmaotlori loyalligin artirilmasina komok edir. Miistori 6ziinii doyorli hiss
etdikdo vo ovvalki alisdan razi1 qaldigda, o, novboti dofo do eyni satis montoqosini segir
(Diinyamaliyeva, 2020).

Satis strategiyalarmin totbiqi zamani magazadaxili togdimat da miihiim rol oynayir. Mohsullarin
diizgiin yerlosdirilmasi, qiymaot etiketlorinin aydin olmasi, oxsar mohsullarin miigayiss iigiin yanasi
togdim edilmasi vo niimuns stendlorinin qurulmasi alicinin se¢im prosesini asanlasdirir. Masalon,
kafel, laminat, boya vo dekorativ materiallar yalniz qutuda deyil, real totbiq niimunasi formasinda
gostorildikdo miistori mohsulun noticosini daha yaxsi tosovviir edir. Bu iso gorarvermo prosesini
stiratlondirir.
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Cadval 2
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Satig strategiyalarinin totbiqi iizro praktik todbirlor vo gézlonilon naticolor

Tatbiq edilon tadbir Praktik tatbiq formasi Gozlonilon natica

Miistori Fordi alici, usta va tikinti girkotlori iclin  Miistori  ehtiyaclarina daha
seqmentlogdirilmosi  ayri tokliflorin hazirlanmasi uygun satig modeli formalasir
Mohsul cesidinin  Ekonom, orta vo premium mohsullarin Miixtalif biidcali alicilarin colb
diizglin qurulmasi eyni sistemdo toqdim edilmasi edilmosi miimkiin olur
Pegokar satis  Saticilarin mohsul xiisusiyyatlori {izro Alic1 gorarvermasi asanlasir vo
moslohati tolimlondirilmasi satis ehtimali artir

Rogomsal toqdimat

Kampaniya Vo

Sosial media, onlayn kataloq vo mahsul
videolarindan istifado
Movstiimi endirimlor, komplekt mohsul

Miistarinin ilkin maragi artir vo
magazaya miiraciot coxalir
Satis hocmi vo tokrar alis

tokliflori vo bonuslar
Catdirilma, doyisdirmo,
texniki maslohat
Niimunas stendlori, aydin qiymat etiketlori
vo mohsul gruplasdirilmasi

endirim sistemi
Satis sonras1 xidmot

ehtimali yiiksolir

Miistori momnuniyyati  va
etibar gliclonir

Secim prosesi rahatlasir vo
olavo satig imkani1 yaranir

zomanat va

Magazadaxili
togdimat

Mbonba: Miisllif tarafindon hazirlanmisdir.

Cadvalda gostarilon tadbirlar tikinti materiallar1 bazarinda satis strategiyalarinin yalniz nozori deyil,
praktik totbiq istigamatlorini do oks etdirir. Bu todbirlor bir-biri ilo slagali sokilds hoyata kegirildikdo
miiossisonin bazar movqeyi gliclonir. Masolon, mohsul ¢esidi genis olsa da, satict1 homin mohsullar
haqqinda diizgiin molumat vermirso, miistori se¢cim etmokdo ¢atinlik ¢oko bilor. Eyni sokilds, onlayn
reklam giiclii olsa da, magazada xidmat zaifdirso, miistori momnuniyyati asag1 diisiir. Buna gors do
satig strategiyasi kompleks yanasma asasinda qurulmalidir.

Istehlak¢1 davranisina osaslanan satis strategiyalarimin formalasdirilmasi tikinti materiallari bazarinda
roqabat Uistliinliiyli alds etmayin asas yollarindan biridir. Miistarinin na istadiyini, hanst amillors gora
qgorar verdiyini va hansi xidmatlori gdzladiyini bilon miiossisa satis prosesini daha somorali idars edo
bilir.

Natica

Tikinti materiallar1 istehlak¢ilarmin davranig xiisusiyyaotlori satis strategiyalarinin formalagsmasina
birbasa tosir gostoron asas amillordon biridir. Aparilan tohlil gostarir ki, bu bazarda alicilarin se¢im
gorarlar1 yalniz qiymat amili ilo mohdudlagmir. Mahsulun keyfiyyati, davamliligi, marka etibarliligi,
texniki gostoricilori, zomanat gortlori, satis sonras1 xidmot vo saticinin pesokar maslohati istehlakc¢t
davraniginda miihiim rol oynayir.

Notico etibarilo, miiossisolor satis foaliyyaotini yalniz mohsul togdimati {izorindo deyil, miistori
ehtiyaclarinin diizgiin miisyyanlosdirilmasi vo onlara uygun xidmat modelinin qurulmas: {izorindo
formalagdirmalidir. Eyni zamanda satig sonrast xidmatin giiclondirilmasi miistori momnuniyyatini
yuksoldir vo tokrar alig ehtimalini artirir. Beloliklo, istehlak¢t davranislarinin nozors alinmasi tikinti
materiallart bazarinda miiossisalorin rogabot istiinlilyli qazanmasina vo bazarda sabit movqe
tutmasina imkan yaradir.
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